Filed by Gaylord Entertainment Company

Pursuant to Rule 425 under the Securities Act of 1933
Subject Company: ResortQuest International, Inc.
Registration Statement No.: 333-108890

This document is being filed pursuant to Rule 425 under the Securities Act of 1933 and is deemed filed pursuant to Rule 14a-12 under the
Securities Exchange Act of 1934.

This filing relates to the proposed merger pursuant to the terms of that certain Agreement and Plan of Merger, dated as of August 4, 2003 (the
“Merger Agreement”), among Gaylord Entertainment Company (“Gaylord”), GET Merger Sub, Inc. and ResortQuest International, Inc
(“ResortQuest”). The Merger Agreement is on file with the Securities and Exchange Commission as an exhibit to the Current Report on Form 8-K
filed by Gaylord on August 5, 2003, and is incorporated by reference into this filing.

Additional Information About This Information

This communication is not a solicitation of a proxy from any security holder of Gaylord or ResortQuest. Gaylord and ResortQuest filed a
registration statement on Form S-4 with the SEC in connection with the merger. The Form S-4 contains a prospectus, a proxy statement and other
documents for the stockholders’ meetings of Gaylord and ResortQuest at which time the proposed transaction will be considered. Gaylord and
ResortQuest mailed the proxy statement and prospectus contained in the Form S-4 to their respective stockholders on October 13, 2003. The
Form S-4, proxy statement and prospectus contain important information about Gaylord, ResortQuest, the merger and related matters. Investors
and stockholders should read the Form S-4, the proxy statement and prospectus and the other documents filed with the SEC in connection with
the merger carefully before they make any decision with respect to the merger. The Form S-4, proxy statement and prospectus, and all other
documents filed with the SEC in connection with the merger are available free of charge at the SEC’s web site, www.sec.gov. In addition, all
documents filed with the SEC by Gaylord in connection with the merger are available to investors free of charge by writing to: Gaylord
Entertainment Company, One Gaylord Drive, Nashville, Tennessee 37214, Attn: Investor Relations. All documents filed with the SEC by
ResortQuest in connection with the merger are available to investors free of charge by writing to: ResortQuest International, Inc., Suite 203, 8955
Highway 98 West, Destin, Florida 32550, Attn: Investor Relations.

Gaylord, ResortQuest, their respective directors and executive officers may be deemed participants in the solicitation of proxies from Gaylord’s
stockholders and ResortQuest’s stockholders. Information concerning Gaylord’s directors and certain executive officers and their direct and
indirect interests in Gaylord is contained in its proxy statement for its 2003 annual meeting of stockholders. Information concerning ResortQuest’s
directors and certain executive officers and their direct and indirect interests in ResortQuest is contained in its proxy statement for its 2003 annual
meeting of stockholders. Additional information regarding the interests of these participants in the merger is available in the proxy statement
regarding the merger. Investors can obtain free copies of these documents from the SEC’s website, Gaylord and ResortQuest using the contact
information above.




On November 13, 2003, management of Gaylord made a presentation to Morgan Keegan, Inc. The following is a series of slides used by Gaylord
management in the presentation.
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GAYLORD

ENTERTAINMENT™

The information contained in this slide presentation is summary information that s
intended to be considered in the context of 3EC filings and other public
announcements made by Gaord Entertainment (the "Compary”), by press relecse
or otherwise, from time to time. The Compary undertakes no duty or obligation to
publichy update or revise the information contained in this slide presentation,
although it mory do so from time to time as management believes s warranted. Any
such updating may be made through the filing of reports or documents with the SEC,
through press releases o through other public disclosure.

This slide presentation containg statements as to the Company’s beliefs and
expactations of the cutcome of future events that are forward-looking statements as
defined in the Private Securities Litigation Reform Act of 19948, These forward-looking
staterments are subject to risks and uncertainties that could cause actual results to
differ materially frem the statements made. These include the risks and uncertainties
associated with economic conditions affecting the hospitality business generally, the
timing of the opening of new hotel facilities, costs associated with developing new
hotel facilties, business levels at the Comparny’s hotels, the ability to successfully
complete potential divestitures, and the ability to corsummate the financing for new
developments. Other factor that could cawse operating and financial results to
differ are described in the filings made from time to time by the Compary with the
securities and BExchange Commission.  The Company does not undertake any
obligation to release publichy any revisions to forward-looking statements made by it
to reflect ewents or circumstances occurring after the date hereof or the occurrence
of unanticipated events.




o

i

Lt
i
e

s

i

e
L
S

S

GAYLORD

ENTERTAINMENT™




The new Gaylord Sl

Gaylord Entertainment

LTM PF(ll Revenues: 5$614.8 million
LTM PF Adj. EBITDA (2 $85.0 million

Hospitality Aftractions and Cpry ResortQuest® Corporate and Other
LTM PF Revenues: 53483 LTM PF Revenues: 360.% LT PF Revenues:  $187.3 LTM PF Revenues: 50.3
LTM PF Ad), ERITDA: 598,2 LTM PF Ad). EBITDA: 548 LTM\ PF Ad). EBITDA: 51460 LTAS PF Ad). EBITDA:  5(34.0)

« Leaderinthe $115 «  Alftractions segment « Largest participant in = 19.1% owneship interest
Billion meetings supports hospitality the $10 billion in Bass Pro Shops
segment vacation + 12.8% ownership interest

+ Total number of large cendominium and in Mashville Predaters to
group meetings is home rental properties  he sold
24,000 per year P! market + Includes corporate

EXDENSEs

{11 The profarma LTM Information presented has been prepared to give effect fo the company 's 8% senlor notes and the
appication of their proceeds, and the oroposed merger of Gaylord and ResedQuest, the sale of the bava FM rodie
datien: completed in July 2003 and the joint sales agresment,

[2) jee definition and reconciliation of Adjused EEITDA af end of presenialion

(3 Demoand Assessment Study, total direct spending

4] Mote that the BesortGuest tronsaction has not yet closed




GAYLORD HOTELS




CGaylord Hotels - overview AR

» Gaylord Hotels s the onby lodging brand focused solely on the 1arge
group meetings segrment of the hospifdlity industry
- market estimated to be $115 billion 11
— our core customers are meeting planners who service large groups (200+

peck room nights)

v We provide custom-tailored solutions for cur customers’ unigue needs

= Qur customers offten have d rofationdl pattern, as they change the
location of their meetings around the country from year 1o yedr

= We will continue to win the long-ferm loyalty of our customers and
further strengthen our sustainable competitive advantages

[1] Goylord dernand assessmeant stuchy




CGaylord Hotels - product scale AR

Cur hotels dre large and nationdally-recognized. Unigue entertainment
options inside each property are supplemsented by local destination appeal.

Guest Convention &
rooms meeting space Restaurants

Gaylord Opryland Nashvile 2,881 A00,000 sqg. 1. 120
Saylord Palms Floidd 1,406 400,000 sg. 1. 3
Gaylord Opryland Texas 1,511 400,000 sq. 1. 4

[1] Ihzhodes & fost food Estourants inthe propety’™s food court




GATLORD HOTELS

HoTeIs - properties *

Gaylord Opryland Hashville Gaylord Opryland Texas

-

State -of -the -art meeling facililies Indoor alrivms |/ entertainment




Nashville attractions %»:




up meetings drive occuponcy-smﬁmls

v The majorty of Gaylord's customers consist of Iarge group
associations, trade shows, and corpordte mestings

»  Confracts provide for average daily rate, rooms occupied, and food
and beverage needs, which leads to enhanced revenue visibility

i
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» Long ledd times provide great visioility and predictakility 1o future

perods
CUSTOMER SEGMENTATION MEDIAN BOOKING WINDOW
5
18%
4.0
4 37
3
11%
2
2
1
22%
u}
| Associalion Corporate = Other Group Leisure

Hote: Infornation bosed on curent bookings for all future pedods




j_'__Torget customer creates differentiation 3::

GAYLORD HOTELS

Gaylord has consistently cutperformed the hospitality sector,
demonstrating the strength of the business model and the unigue
characteristics of the convention hospitality niche

— Even in the wake of 9/11, Gaylord delivered strong operafing

performance

I“UZ:‘IJIIE vs. 2001 RevPAR YOY% Change
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orge’r size: Peak night of 600 - 2,000 X

....... CATLORD HOTELY

v The 24,000 Annudl meetings with d pedk between 600 - 2,000
roormnights represent 26 million roomnights

= Association business accounts for the lion’s share of the roomnights in
this size category

ANNUAL MEETINGS PEAK 600-2,000

Total Meetings: Total Roomnights:
24,000 26 Million

# of Events # of Room Nights

m Associations O Corporate




Limited dll-in-one place competition .. iﬂ

o Gaylord's hotels are uniquely positioned against all other large
hotels — Las Vegas included

o Gavylord owns 3 of the & hotels in the all-in-one place quadrant

LS. COMPETIMON - 92 HOTELS

Space per Room vs. Rooms
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Municipal competition

= Forthe 1- 2,000 pedk roomnight meetings, meeting planners are offen
unsatisfied by the lack of o headquarters hotel, lack of “credture comfort
amenities,” lack of control over the total environment, and incredsed
logistical issues at municipdl properties

COMPETITIVE LANDSCAFE

Group Size (peak room nights) 0-500 £00-2,000
Municipal Municipal
Convention G: ;.IIZETSD Convention GHA:#: :;D
Centers Canters
Adeqnacy of Rooms o ¥ v v
Adeqnacy of Vketing Space ¥ ¥ i ¥
Ease of Logktics o v
Control of Sewvice Environient ¥ ¥
Abifity to Rotate 4 ¥




Caylord Hotels — brand development f: .

Target customer behavior dives our brand development

Brand Development ]
Superior Superior Entertaining
Product Service Environment
Superior W g
Knowledge &
Relationships J L
Customers:

Meeting Planners & Attendees

1l

Sustainable
Advantage




The core of our strategy

» The Service Profit Chainis the roadmap to our sSUCCess
» Future growth and profitability begins with our Employees

v
Empowering Satisfied Lo Higher
= yal L
Emg::gf:rs Workforce = Workforce = | Piog:Jecéltv;:y
Al Wcl;ﬁ(?grlce ProHcii%gﬁ:rif _VGIUE g
Satisfaction Y Customer

Greater . Customer
Higher _
Costomen = Customer Inereted
Hiaher e g Sdfisfaction | Revenue |
Cus?omer = Customer 8
satisfaction Sl Profitability




Customer satisfaction is improving... %‘i

* Customer and meeting planner satisfaction are measured by
an outside firm
* Both have increased dramatically since 2002

Gaylord Opryland Overall Staff: Friendly, Helpful, Prompt
Source: Unifocus, Guestscope 2002-2003 data

Level 11 Payout
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CAYTLORD HOTELS

and pipeline improving... %

Bookings in 2002 increased /3% over 2001 and surpassed 2000 levels
As of Septemiber 30, 2003, bookings dre up 20% over 2002 levels
Tentdtive and prospect levels have increased and are af record levels

Total Net Definites Booked Tentatives and Prospects Inventory (1

1.4 \ 3F |
W ! o I
E 1.2 i E 1] i
E1D 1: E 24 |
Zns ! £ !
i I 248 |
E 0.6 ! = |
= | ERF |
E 0.4 | E !
o ! o |
Z02 i & oA !
1 I
0.0 ! oo i

2001 2002 9 Months 9 Months 2002 9 Maorths 9 Months

930:2002 9/30/2003 Si30/2002 9/302003

[1] Tentatives and prospects inventorny were not mocked priorto 2002




Rotational bookings improving ...

= We dre capitdlizing on the rotational nature of our customer

ROTATION BOOKINGS

Gayiord Hotel Rotation Bookings (1)

g
E0%

=]
50
LR L]

w0 e 2304 1% ELS
208

20 14%
10

3@ 2001 40 2001 16 2002 2062002 a6 2002 A 2002 16 2003 202003 302003

[1]hAalti-pprosoety roorn nights as o percentoge of total Stor accoont roorn nights




CGaylord Hotels — expansion %’;

Satisfaction = Loyalty = Rotation = Growth

Top convenlion markels™

* Azzociation and conporote top cities. Source: 2002 fMecstings Market Report




How do we gain a greater footprinte

\

We DO NOT commit to projects before
financing is available

«  We pursue projects that have d rminimurn findncial critena of a 12%
unlevered dffer tax rate of returmn

»  We recycle capital invested in our properties to fuel our growth

«  We pursue development parfnerships to utllize redl estate investors’
funcls







= AR Ametcan icon with a 75+ vedr herifage as the cornerstone of
country music

»  Opportunity to strategically position the brand and credte
gredter brand elasticity

= O million “Country Lifestyle™ consumets in the Unifed States
= One of the rmost widely recognized brands in the United States

g

Martheast 78%%

@




Distribution is the key — growing familiarity %

Cuauble Television (US)
Reaches 25 million howseholds

Cable Television {Coanada)
Reaches & million howseholds

Core Proposition

I . Volue o cirtists)

record lokbels

Teneshial Radio (Fivi/ At)
205 stations: 2 million weekly
CONSUMSTs

I WESTLAOD GIE )

Diztritoution

@ Terreshial Radio (Fi)
CLPALLLYS 22 markets

Terreshial Radio (Fiv)

Reaches 0.8 million
consumers; military bases

e ix Temeshial Rudio (A,

mwsu Internet)

= 33 states and pars of Conada;
internet stream

R

Increcized brond f.&r‘lis* clernond
wollue [ml e Talal=u Tyu [y lal=)

N, 7/

Higgh cyuzility
content

Satellite Radia

SIRIUS Reaches 0.2 million consumers
SItE b Tl




Merchandising and licensing

Brand Extension

Communicate Owned
& Operated Businesses

Core Proposition

“ulue to artists/

Fistribution record labelz

Artist damand for
ap peamance

Attractions

Increazed
brand walue

~

1S8ME05aY

High quality
cantent

Entertainment Products
“Audio studio project with EMI

AudioMides projects of
Bluegrass, gospel, comedhy, etc.

¥ Cracker Barrel distribution of
audio product

¥Branded Gibson musical
instrurments

¥ GO0 touring show
Lifestyle Products

¥ Outdoor lifestyle products
distributed by Bass Pro Shops

¥ Collectibles — coirs, plates, etc.
¥'Food Products

*Print publishing - cookbook and
calendar

¥ ilot machines
¥ Lottery games
¥ SO0 Bank One Visa
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RESORTQUEST
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. , *
ResortQuest Infernational overview ResorrQuear

ITHTERMATIONAL
RELAS

ResortQuest [“RIT maintdins the leading mdarket position in the
vacation property management industry — a 510 billion market!
— The only nationwide branded network of properties
- Manages over 20,000 rental properties

+ Combined real estate value of more than $7 billion
- Controls 4-5% rmarket share

+ Mext largest competitor is ~20% of RITs size
— Books an average of 450,000 farmily resersations per yvear

«  Seasond and geographic diversity
—  Froperties in 14 states plus British Colurnbic

+ Located in more than 80 premier beach, mountain, desert, and tropical
locations

Monages bothwinter and surmrner destingations to minimize seasonality

+  Noh-capitdl infensive business

- Caopital expenditures averaged less than $10.0 milion owver each of the last
4 wears

(11 Bazsed on estimated gross lodging revenues




e . ¥
ResortQuest acquisition rationale REACTO

Rauax

+  Provides competitive advantagdes in the property vacation
mdnagement market vid BZT's market leading position

— First mover advantage

- Immediate scale

— Industry experiencs

— Important customer reldtionships

*  Significant growth opportunity with limited capital expenditures

*  Opportunity to bulld unigue vacation property delivery system by
marketing to multiple Gaylord customer bases

+  Leverdage Gaylord's brand experfise

— Transform RIT intfo o national brand synonymaous with o superior
vacdation home rentdl expetience

— Dtive additiondl dermand info network




. ¥
CGaylord customer interface NN

IWNTEANATIONAL
Frras

The significont volurme of customers associated with ourvarious businesses gives us

the ability to capitalize on fremendous cross-selling activity into Resortuest
properties.

saylord opryland Mashville Gaylard Falms
[TH] [FLI

0,000+ guasts fyear

*  Upscale cudomerbase withmore
dizposable income

Gdande market

*  lL.imilien guasts fyear

yland Texas

= 1. 1% ownerzhip interest incompany
*  Llarge custormnerdatabaze (2 million)

= Cugtomners generally hawe active
lifestyle

1,000+ guests fyear
= [allas market

Stimulate demand
at ResardQuest

Grand
media &

= Mest widely knowrn platfomm for Countny music
in the wordd

= Miliors ofweaekly litenars

= Dishibution:
= Great fmedcan Sountry (24 milizn
houwseholds reach) .. .
- Wiestwood ¢ne Fiisyndication (204 statiors) i'gr;i‘—;:f serbranded maketing
) 'Df'r"td FDN_:“ Eddllw'.\ = Majoralliances nclude Coca-Sola, visa,
h s"""f Saielr?‘e kadic Bmencan Espress, Ameican fidines,
= Audiences in Spry House Southorast Aidines, ATET, Ball$outh,
= W e B Cingular, Hertr, ffice Depot, atc.

= Llarge listznarbase
= “hannel reaches 32 sfates and
parts of Canada = ach night




. . . #
Financial impact of brand maturity ResontQuess

» There s o significant opportunity for Adjusted EBITDA growth as market
share escaldtes and margin improves.

($rmm)
Gross Adjusted EBITDA margin 6
Shareof  lodging  RZT mgmt.

industry ' revenue ™ fee ¥ 15% 20% 25%
4% $480 $168 $25.2 $338 $42.0
6% 720 252 37.8 504 63.0
8% 960 336 504 67.2 84.0
10% 1,200 420 63.0 84.0 105.0

[1] Asswrned for illustroative punaosss . Andlysis assunnes the industry eaches $12 kilion in gross lodging evenue over the nesd five ywears.
[2] Potenticl RITrnonagernent fee mvenue assuming 25% monogenent fes,
3] Shones Addjusted EBITDA pedonnonce ot varing kEvels of Adjusted EBITDWA mcmgin.




assets

Bass Pro Shops

MNashville Predators

Yarnous redl estate

GAYLORD

ENTERTAINMENT™

COwhership
19.1%

12.8%




Vision for the future GAYI:OMRD

Today Tomaorrow

,;g:: 7€

GATLORD HOTELS GAYLORD HOTELS

*  Extended propery platform

v 3 property platform

' Invested own capital to prove v Capital partner relationzhips for growth
buziness madel v Unlock capital from real astate holdings
v Significant redl estate cwrership v Leverage customer relationships for

product improvements f extensions

3-5Years E 3

RESORTOIUEST

*  Extensive customer relationzhips

% ' Daominant brand in the vacation
property management industrng
" AM cable, satelite v ntearated marketing plan with all of

digtibution complate Gaylord businesses

v Fi digtribution limited

%
* Limited product set m

Non-Core 't Digtibution netweork complate

v Broad productzet and licensing

i, %u @ relaticrships

Hion-Core Assets Monetized




Overview of operating/financial metrics




Adjusted EBITDA sensitivity AR

Adjusted EBITDA is sensitive to changes in certain operating metrics

(3 millions)
10,000 room nights =3%1.5
1 occupancy point =%$23
1 ADR =31.1
1% Incredase in Ad). EBITDA margin =33.6

THESE ARE NOT MUTUALLY EXCLUSIVE

Mote: Assurnes only Palins and Oprelond Hoshill in operction. $150 average ADR, $150 FER and otherrevenue, and S0% avercge margin.




Guidance GAYLORD

ENTERTAINMEMNT™

Gaylord Hotels

s FY2003 EewFAR 4% 1o 5% growth

= FY2003 Capex F230 to 3240 million

= Y2004 RevPAR U estimated to be flat

= FY2005-07 RewPAR T high single-digit growth each vear
ResonQuest

= FY2003 revenue 3150 - 3155 million

= FY2003 Adj. EBITDA margin 12% range

(11 Bazed on current booking trends and azszuming no significant econemic recoverny,




GAYLORD

% in millions

Caylord financial reconciliation EHEERTATMMENT
Gaylord Enterfainment Company: PF LTM 2Q03
Income (loss) from continuing operations 31.6%99

Frovision (benefit] for income faxes 2787
Other gaing and losses (1.571]
Unredlized gain (loss] on derbydtives (57.378)
Unrealized gain (loss) on Viacom stock 7812
Interest expense, net 55178
Operating income / {loss) 38,507
Depreciction 58.771
Arnortization B.284
FEestructuring chorges, net (0.0&7]
Irmpairrment and other charges 15.234
Noncash ledse experse 6,546
Noncash naming fights for Gaylord Arend expense 1.020
Sain onscle of assets (19,762
Freopening costs S.662
Adjusted EBITD A 584,999




GAYLORD

Caylord financial reconciliation EHEERTATMMENT
PF LT 2Q03

Hozpitality Se gment:

Operdating income | {loss) $39250
Flus: precpening costs 8.862
Plus: noncash lease expense 8.544
Plus: depreciation & amortzation 45,754

Adjusted EBTDA $98.212

Opry and Altractions Group:

Operating income | {loss) {$0792)
Flus: depreciation & amortzation 5.584

Adjusted EBTDA $4792

ResortQue st

NetIlncome ($9.994)
Flus: proviion [benefit] forinc ome taxes [3.321)
Flus:interest and other expense, net 7.247
Plus: depreciation 8.534
Plus: impairment and other charges 15.234

Adjusted EBTDA $16.004

Corporate and Othe

Operating income | {loss) (541.05&)
Flus: noncash naming rights for Gaylord Arena 1.020
Flus: depreciation & amortzation 8.027

Adjusted EBITDA ($39.009)

% in millions




GAYLORD

ENTERTAINMENT"™

Adjusted EBITDA [defined oz earnings before interest, taxes, depraeciation, amortization, pre-
apening costs, nor-cash lease and naming rights agreement expenses, as well as other
urusual of non-recurting of non-cash items) is presented supplementally because the
Company believes it allows for o more complete analysis of operating performance by
Ereserﬂing an anafysis of operations separate from the earnings impact of capital
ransactions and without non-cash iterms and items that do not impact cur ongoing
operations such oz pre-opening costs, restructuring charges, gains on the sale of assets, and
impairment and other charges., The Company also believes Adjusted EBITDA provides an
additional measure of our cbility to service debt, fund capital expenditures and grow our
business. This information should not be corsidered as an alternative to ary measure of
gerformcmce as promulgated under accounting principles generally accepted in the United
tates [such as operating income, net income or cash from operations), norshould it be
consideraed as an indicator of our overall finandial performance. Adjusted EBITDA does not
fully consider the impact of investing or financing tfransactions, as it specifically excludes
depreciation and interest charges, which should alsc be corsidered in the overall evaluation
of our results of operations. COur method of calculating Adjusted EBITDA may be different from
the method used by other companies and therefore comparability may e limited.




GAYLORD

ENTERTAINMENT™

Thiz communicaton B net a sclicitation of a proxy from any zecunty helder of Gaylerd Enterdainment
Company or ResertQuest International, Inc. Gaylord and ResertQuest have filed a registration statement on
Form 5-4 weith the SEC in connection with the merger. The Form 5-4 containg a prospectus, a proxy statement
and othar decuments for the stockholder” meeting: of Gavlerd and ResortGuest at which time the
proposed tramsaction will be conzidered. Gavlord and ResortQuest have mailed the proxy statement and
prospectus contained in the Form 5-4 to their respective stockholder. The Form 5-4, proxy statement and
prospectus contain important information about Gaylord, ResorCuest, the merger and related mattes.
Investor and steckholders shovld read the Form 3-4, the proxy statement and prospectus and the other
documents filed with the SEC in connection with the merger carefully before they make any decision with
respect to the merger. The Form 3-4, proxy statement arnd prespectus, and all other decuments filed with
the SEC in connection with the merger will be avalable when filed free of charge at the SEC's web site,
wrn s=c oy, In addition, all decuments filed with the SEC by Gaylord in connection with the merger wil be
made availakle to irvertor free of charge by writing to: Gavlord Entedainment Company, One Gaylord
Drive, Mazhville, Tenneszee 3721 4, Attn: Inveztor Relations. All documents filed with the SEC by ResortCQuest in
connection with the merger will be made available to investors free of charge by witing to: RerortGuest
Internatienal, Inc.. Swite 203, 5933 Highw ay 25 West, Destin, Flonda 32330, Attr: v estor Relations.

Gaylord, RezortGuest, thair respective directors and executive officer may ke deemead participants in the
solicitation of proxe: from Gaylord's stockholder and ResortGluest's stockholders. Information concerning
Gaylord's directors and certain executive officers and their direct and indirect interests in Gaylord iz
contained in its promy statement for e 2003 annual meeting of stockholders,  Information concerning
ResorGuest's directors and cerdain executive officers and their direct and indirect interests in ResortQuest iz
contained in its proxy statement for itz 2003 annuval meeting of stockheolders,  Addiional infermation
regarding the interssts of these paricipants in the merger will be avalakle in the proxy statement regarding
the marger. Investors can obtain free copies of these documents from the SEC's website, Gayvlord and
ResorGuezt using the contact infoermation abowe.
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