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A REAL ESTATE INVESTMEMNT TRUST

Gaylord Entertainment Plans Resort and Convention Hotel in Mesa, AZ

September 3, 2008
Enters Into Land Purchase Agreement with Real Estate Development

Firm DVB

NASHVILLE--(BUSINESS WIRE)--Sept. 3, 2008--Gaylord Entertainment (NYSE: GET) announced today it has entered into a land purchase
agreement with DMB Mesa Proving Grounds LLC, an affiliate of DMB Associates, Inc. ("'DMB"), one of the nation's leading diversified real estate
investment and development firms, to create an anchor resort and convention hotel at the Mesa Proving Grounds in Mesa, Arizona.

Located approximately 30 miles from downtown Phoenix, adjacent to the Phoenix-Mesa Gateway Airport and a 25-minute drive to Phoenix Sky Harbor
International Airport, the Mesa Proving Grounds, at 3,200 acres, is one of the largest remaining parcels of contiguous land within the Phoenix
metropolitan market.

According to Gaylord's research of major meetings markets, the Phoenix metropolitan market was rated a top choice destination by meeting planners.
National research organizations have concluded that Mesa is one of the highest growth areas in the country. "We're extremely excited by the
prospects of a Gaylord property at the Mesa Proving Grounds, which will become one of the most sought-after tourist and business travel destinations
in the United States and a top choice by meeting planners for conventions," said Colin V. Reed, chairman and chief executive officer of Gaylord
Entertainment.

Focused on creating the premier mixed-use project in the Phoenix marketplace, DMB is working to develop a carefully conceived land plan that will,
over many years, create billions of dollars of economic development and thousands of high-quality, high-paying jobs for Mesa and the Southeast
Valley. The project is planned to host an urban environment that features a Gaylord resort property, a Westcor retail development, a golf course
designed by Tom Fazio, Class-A office space, first class residential offerings and significant other mixed-use components.

Reed added, "We are in the very early stages of planning and will make certain that any project we pursue is done so under the appropriate economic
conditions and provides the appropriate returns for our shareholders. We are pleased to work with DMB, one of the country's premier developers on
this world-class project.”

"When we purchased this property in 2006, we understood that Mesa Proving Grounds would be a critical component for the growth and economic
future of Mesa and the entire Southeast Valley region," said Drew Brown, chief executive officer of DMB Associates. "As such, it is important to have
partners who are leaders in their respective industries and can deliver unique apex assets. Gaylord certainly fits those criteria. We are thrilled to work
with Gaylord and their talented team and are thankful to the city leaders who recognized Gaylord's industry prowess and directed us to work with them
on this project.”

Gaylord's purchase agreement includes the purchase of 100 acres of prime real estate within the 3,200-acre Proving Grounds. Specific details
regarding the size and budget for the Gaylord project have not been determined. The Gaylord project is contingent on future negotiation of
entitlements and incentives, and final approval by Gaylord's board of directors.

About Gaylord Entertainment

Gaylord Entertainment (NYSE: GET), a leading hospitality and entertainment company based in Nashville, Tenn., owns and operates Gaylord Hotels
(www.gaylordhotels.com), its network of upscale, meetings-focused resorts and the Grand Ole Opry (www.opry.com), the weekly showcase of country
music's finest performers for more than 80 consecutive years. The Company's entertainment brands and properties include the Radisson Hotel
Opryland, Ryman Auditorium, General Jackson Showboat, Gaylord Springs Golf Links, Wildhorse Saloon, and WSM-AM. For more information about
the Company, visit www.GaylordEntertainment.com.

This press release contains statements as to the Company's beliefs and expectations of the outcome of future events that are forward-looking
statements as defined in the Private Securities Litigation Reform Act of 1995. These forward-looking statements are subject to risks and uncertainties
that could cause actual results to differ materially from the statements made. These include the risks and uncertainties associated with economic
conditions affecting the hospitality business generally, the timing of the opening of new hotel facilities, increased costs and other risks associated with
building and developing new hotel facilities, the geographic concentration of our hotel properties, business levels at the Company's hotels, our ability
to successfully operate our hotels and our ability to obtain financing for new developments. Other factors that could cause operating and financial
results to differ are described in the filings made from time to time by the Company with the Securities and Exchange Commission and include the risk
factors described in our Annual Report on Form 10-K for the fiscal year ended December 31, 2007. The Company does not undertake any obligation
to release publicly any revisions to forward-looking statements made by it to reflect events or circumstances occurring after the date hereof or the
occurrence of unanticipated events.
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