


Filed by Gaylord Entertainment Company

Pursuant to Rule 425 under the Securities Act of 1933
Subject Company: ResortQuest International, Inc.
Registration Statement No.: 333-108890

This document is being filed pursuant to Rule 425 under the Securities Act of 1933 and is deemed filed pursuant to Rule 14a-12 under the Securities Exchange
Act of 1934.

This filing relates to the proposed merger pursuant to the terms of that certain Agreement and Plan of Merger, dated as of August 4, 2003 (the “Merger
Agreement”), among Gaylord Entertainment Company (“Gaylord”), GET Merger Sub, Inc. and ResortQuest International, Inc (“ResortQuest”). The Merger
Agreement is on file with the Securities and Exchange Commission as an exhibit to the Current Report on Form 8-K filed by Gaylord on August 5, 2003, and is
incorporated by reference into this filing.

Additional Information About This Information

This communication is not a solicitation of a proxy from any security holder of Gaylord or ResortQuest. Gaylord and ResortQuest intend to file a registration
statement on Form S-4 with the SEC in connection with the merger. The Form S-4 will contain a prospectus, a proxy statement and other documents for the
stockholders’ meetings of Gaylord and ResortQuest at which time the proposed transaction will be considered. Gaylord and ResortQuest plan to mail the proxy
statement and prospectus contained in the Form S-4 to their respective stockholders. The Form S-4, proxy statement and prospectus will contain important
information about Gaylord, ResortQuest, the merger and related matters. Investors and stockholders should read the Form S-4, the proxy statement and prospectus
and the other documents filed with the SEC in connection with the merger carefully before they make any decision with respect to the merger. The Form S-4,
proxy statement and prospectus, and all other documents filed with the SEC in connection with the merger will be available when filed free of charge at the SEC’s
web site, www.sec.gov. In addition, all documents filed with the SEC by Gaylord in connection with the merger will be made available to investors free of charge
by writing to: Gaylord Entertainment Company, One Gaylord Drive, Nashville, Tennessee 37214, Attn: Investor Relations. All documents filed with the SEC by
ResortQuest in connection with the merger will be made available to investors free of charge by writing to: ResortQuest International, Inc., Suite 203, 8955
Highway 98 West, Destin, Florida 32550, Attn: Investor Relations.

Gaylord, ResortQuest, their respective directors and executive officers may be deemed participants in the solicitation of proxies from Gaylord’s stockholders and
ResortQuest’s stockholders. Information concerning Gaylord’s directors and certain executive officers and their direct and indirect interests in Gaylord is
contained in its proxy statement for its 2003 annual meeting of stockholders. Information concerning ResortQuest’s directors and certain executive officers and
their direct and indirect interests in ResortQuest is contained in its proxy statement for its 2003 annual meeting of stockholders. Additional information regarding
the interests of these participants in the merger will be available in the proxy statement regarding the merger. Investors can obtain free copies of these documents
from the SEC’s website, Gaylord and ResortQuest using the contact information above.




Presentation to Morgan Keegan, Inc.

On September 30, 2003, management of Gaylord made a presentation to Morgan Keegan, Inc. The following is a series of slides used by Gaylord management in
the presentation.
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The information contained in this slide presentation is summary information that s
intended to be corsidered in the context of SEC filings and other public
announcements made by Gondord Entertainment [the "Compary]. by press release
or otherwise, from time to time. The Company undertakes no duby or obligation to
publichy update or revise the information confained in this slide presentation,
although it may do so from fime to time as management believes ik warranted. Ay
such updating may be made through the filing of reports or documents with the SEC,
through press relecses or through other public disclosure,

This slide presentation containg statements oz to the Comparny’s belief: and
expectalions of the outcome of future events that are forward-looking statements as
defined in the Private Securities Litigation Reform Act of 19945, These forward-locking
statements are subject to risks and uncertainties that could cause actual results to
differ materially from the statements made. These include the risks and uncertainties
associated with economic conditions affecting the hospitality business generally, the
timing of the opening of new hotel facilities, costs associated with developing new
hotel facilities, business levels at the Company® hotels, the dbility to successfully
complete potential divestitures, and the ability to corsummate the financing for new
developments. Other factor that could cause operating and financial results to
differ are described in the filings made from time to time by the Compoary with the
securifies and Exchange Commission.  The Comparny does not undertake ary
obligation to release publichy ary revisions to forward-locking statements made by it
to reflect events or circumstances cocuring after the date hereof or the ccourrence
of unanticipated events. 2
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Gaylord Hotels - overview AT

» Gaylord Hotels is the only lodging brand focused solely on the large
group meetings segment of the hospitality industry
— market estimated 1o be $102 billion 1)
— our core customers are meeting planners who service lorge groups (200+

pedk room nights)

» We provide custom-tdilored solutions fior our customers’ unigue needs

» OUr customers offen have a rotational pattem, as they change the
location of thelr meetings around the country from yedr 1o year

» We will continue 1o win the long-term loyalty of our customers and
further strengthen our sustainable competitive advantages

[1] Convention Ihddustr Council (2001 ).




Gaylord Hotels — brand development ﬁ .

Customer behavior drives our brand development

Brand Development ]
Superior Superior Entertaining
Product Service Environment
Superior } Q
Knowledge &
Relationships
Q Customers:
Meeting Planners & Attendees

1l

Sustainable
Advantage




GATLORD HOTELS

Gaylord Hotels — large group focus A

82% of our business comes from group business;
19% of groups generdte 875 of group room nights

Group

Total Room Nights Groups Room Nights

18% Non-Gzroup

FiE

82% Group
121

129

O Star (400+)
O Targst (201-599)
B Exec. Migs. (10-200)

Hote: Infornotion bossd on 2002 oocuponcy.
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Gaylord Hotels — customer characteristics

The booking charactenstics of our customers provide revenue visibility
cnd stability

Customer Segmentation Averdge Booking Window
5 -
4.2
18% 4 4
1% 3 1
49% e 2.5
x 2.1
- 2
22°% 1.
B Associalion
O Corporate 0 1
O Other Group
O  Leisure

Hote: Infarnotion bossd oncurent bookings forall fotoe pehods.

YLORD HOTELS



Gaylord Hotels — expansion %

Satisfaction = Loyalty = Rotation = Growth




Customer safisfaction improved... AT

» Medsure customer satisfaction through an outside firm

»  Guest satisfaction ratings increased dramatically in 2002, based
on percentage of top-rated scores

— Overdll satisfaction — 785 (3Q01) 1o 84% [2Q03]
— Price/value — 645 (3Q01) 1o 77% [2Q03)

»  Guest satisfaction incentive bonus paid in 3Q02, 4G02 and 1Q03

11




...which led 1o strong 2002 bookings .0 ...

Roorm hights booked i

1400 -
1200 - —
1000 -
800 -
4600 -
400 -
200 -

thougaincls

1999 2000 2001 2002 2003E

W Nashville O Palms OTexas mEst. Low @ Est. High
12

11 Rt aill future petods.




Gavlord Hotels — prospect inventory

Prospect room nights

3000000 -

250000 -

2,000,000

1,500,000 4

Foomnights

1,000,000 4

2002 3002 40012 1003 2003
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Gaylord Hotels — rotation bookings

70%
60%
50%
40 %

30% -

20%
10%
0%

1
Rotation bockings 3

58.6%
36.6% 37.0%
20 5%, 30.8%
I 19.6%
1Q02 2Q02 3Q02 4Q02 1Q03 2Q03

[11 2002 rnulti-propedy Stoaroccount booking: os o percentage of total Star account bookings.
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Gaylord Hotels - product scale A

Qur hotels are large and nationdlly-recognized. Unigue enfertdinment
options inside each property are supplemented by local destination appedl

Guest Convention &

rooms meeting space Restaurants
Gaylord Opryland Nashvile 2,661 &00,000 s5q. f1. 12
Gaylord Padlms Flordd 1,406 400,000 sq. ft. 3
Gaylord Opryland Texas 1,511 400,000 sq. ft. 4

[1] hcluddes & fosd food matouronts in the propety’s food coud 15




Hotels - properties A

CAYLORD HOTELS

State -of-the -art meeting facilities Indoor alrivms [/ entedtainment 15




Nashville attractions %‘é

P
115"
| L,
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Despite the environment, our RevPAR index i‘f‘

has improved dramatically...
Gayvlord Hotels RevPAR Index [
140%
120.9%
120% -
9% 99.4%
100% - 77.97 ?1.3%
80% -
80% -
40% -
20% -
0% T T
Palms Nashville
B 202002 2002003
[1] GSoylord Hotels RewPAR as o percentcge of the cverage RevPAR of those hotels within ecch propertie:” respective 18

cornpetitive set. Source: Smith Travel Ressarch




...as has our hospitality segment profitability ?X:

(% millions) )
2Q02 A 2Q03 A Yariance
Revenues
Fooms F40.5 F44 .4 3.5
Food & beverdge 28.8 33.9 .1
Other 10.8 12.Q 1.2
Total 205 $50.2 A
Departmental Profit
Fooms 5204 $33.8 3.2
Food & beverdgs 2.0 12.3 3.3
Other 3.1 3.7 0.
Total F42.5 3495 7.0
EBITDA ! $17.4 $24.0 $6.4
% margin 1 21.8% 26.6% 4.8%

[1] ERTDA cncd EBITDA mhcirgin cire wsad in this presentotion becouse Gowlord belisveas they allow for o rnoe cormplete
anclysiz of cperating pefornonce by prementing on cncbesiz of operction: sgpparcte fiom the ecmings irnpoct of copital 19
transoctions and because they povide an additional rneasue of our akility to =rice debkt, fund capital expenditues
andd grow our buzsiness. A reconcilicotion of these itermn: to operdting inconmne is provided on poge 42,




Gayvlord Hotels — financing strategies ﬁ .

» As Gaylord Hotels confinues 1o mature, we will evaludte ways 1o
unlock capital from our redl estate holdings to accelerate growth

- Recycle capital invested in redl estate
— Incredse return on invested capital
- Move 1o joint-venture /[ management fee model

» Utilize cash from non-core asset sales 1o fund future growth

» Returm oninvested capital threshold = 12% IRR [after-tax, unlevered)

20







Grand Ole Opry - overview

» AN Amercan icon with a 75+ yvear heritage as the comerstone
of country Mmusic

» Nationally and infernationally rencwned brand with
extraordindry awdarensss and imagery

v 70 million "Country Lifestyle” consumers in the United States

» Opportunity to strategically position the brand and capitalize
on ifs elasticity

» Non capital-intensive growth engine for Gaylord

22




The Grand Ole Opry is amond the most widely recodnized “Country
Lifestyle” brands in the United States

West BRST
Midwaest B9,

South B3%

23




Consumers descriibe the Grand Ole Opry with overwhelmindly positive
atfributes

Legenddary
Al-Amercan
High quality
Traditional
Original

AlThentic

0% 20% 40% 60% 80% 100%

Bz Those who were of lecet somewhct fornilicr with the Grand Sle Doy numioers eflect percentage of those 24
wihio falt the ottribute: deschlbad the Cyary ek wadl ™ or sl ™ Source: Future brand July, 2002




Grand Ole Opry - brand development

Core Proposition

I ‘ Woilue to cists)

Distribtion racord lalals

/7 N

Increcsed brond fMiﬂ carroind
vallue OF QppECrinGeS

\ Higgh cqucility l

content
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Grand Ole Opry - distribution

= The building blocks have been establishaed through aliances with
distribution partners

Cahble Television (US) reaches 25 milion consumers
Cable Television (Canada) recches 8 million consumers
Terrestrial Rudio (FM,/ AM) 2058 stations: 2 million weekhy cume
@ Temestrial Rudio (Fi) 33 markets
Temestrial Radio (Fi) reaches 0.8 millon corsumers; military bases
1-‘{:11,54{ Temrestrial Radio (AM, internet) 353 states and parts of Canada; intermet stream
sIRiusi Satellite Radic reaches 0.2 millon consumers

26




Communicate Owned
& QOperated Businesses

Core Proposition

I ‘ Woilue to cists)

Distribtion racord lalals

o
= i
o b
= T
L ']
= _ =
= Increcsed brond drtist clarncind %
=T for cppenrance 22

vl
\ Higgh cqucility

content

Gaylord Hotels

Tauring

27




L GAYLORD

ENMTERTAINMEMT™

Owhnership
Bass Pro Shopos 19.0%
MNashville Preddators 12.8%

Yarious redl estate

28
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Total RevPAR drives cperating margins ...,

Exomple ADR +5% OCC +5%

Drooupanoy TE0%E A% B 0%
ADR F150.00 $157.50 $18000
RewP AR F112.50 11813 f118a3
Food & beverage PAR $a 735 $a 735 $91.71

Cther FAR $35.05 $3505 $3860
Total RevP AR 323490 240 52 $246.84
Food & beverage per Oocoupied Room $11 646 $11 é.4a $116.48
Othear Revenue par Docupied Roomn $46.74 4674 $46.74
Total Revenue per Occupied Room $313.20 $320.70 $313.20
Revenues

Roorms $1 760 $1848 $154.5
F&R 13487 1387 143.5
Crther 548 548 57.8
Totd Rewerwes F367.6 $3754 $3859

Operaling Margin

Rzoms FIO% 1355 423 F1423
Fab 35.0% 475 473 a0 2
Other 29.0% 15.% 159 1.7
Totd $199.3 $20a1 $209.3

Hote: Biaamiple cose is for discussion punooses anby . Assornes onbe Polbng and Opryland Hoshville rooie ars in sehice.

3a

Business mix and operoting rongin: ae indicotive of Soylord Hotels buzivess model but ae not indicotion: of historical

of future operoting perfornonce.




EBITDA sensitivity AT

EBITDA is sensitive to changes in certain operating metrics

(% millions)
10,000 room nights =%1.5
1 occupancy point =32.3
$1 ADR =%1.1
1% incredse in EBITDA margin =33.6

31

Hate: Assurnes only Palrns and Opeyland Hoskville in operation. $150 averacge ADER, $150 FER and ather revenue cnd S0% crvarage roargin.




Financial transformation GAYLORD

LTM LTM

($ millions) 202" 203"
Revenues $2446.7 $42%.5
ERTDA © 39.8 £9.0

% margin 11.5% 16.1%

Total delbt $403.2 34707
Net debt ® 312.9 207 .9

Net debt / EBITDA 7.9 4.3

[1] Loast hoeslve rronths enced.
[2] Defined as total dekt less cosh and ecuivalents of $172.% million and $70.3 million, respectively, for 2603 and 2002,

[2] ERMTDA cincd ERITCUA prcirging ke wzad in this presentation becouse Goylord believes they alliow for o rnoe cormplete
andlysiz of opercting pefornance by presenting on anabysis of operction: sepoarate from the eamings impoct of copital 3z
tronsoictions and becouse they provide an additional rnec:zue of our ability to ssriice delt, fund copital expenditoe:
and growe our kbuzines:. A reconciliction of these iterns to operdting income is provided on poge 4.
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RESORTQUEST
[ NTERNATIONAL
RELAX.
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Anticipated benefits oy

»  Provide Gaylord significant grow th with limited capital
expendifure

» Vacation home mandgement industry favorable characteristics
— large and growing market
- fragmented market with “mom-and-pop™ competition

» Build unigue demand delivery system through Gaylord’s millions
of hospitality and entertainment customers

v leverdge Gaylord's brand expertise
» Provide ResortQuest access o development capital

» Redlize cost saving synergies
- public compadry costs
- efficient corpordte practices

v ncredse public float of the pro forma compary
= Win /S win for both companies’ shareholders

— stock-for-stock transaction ”»
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Gaylord customer interface ResonrQuest

INTEAMATIONAL
RILA

The significont volurne of custorners associated with our various business es gives Us

the ability to copitalize on tremendous cross-selling activity into EesortGuest
properties

Gaylord opryland Nashville Gaylord Falms
[TH] [FL]

A0, 000+ gquasts fyear

Upzcale cudtomerbaze with mors
disposable incame
trdande market

1.2 milion guests fy=ar

Gaylord Cij_:rl and Texas

18 1% awnership interest in company
Large customerdatabase [2 million)

10,000+ guasts fypear
[rallaz market

Customars generally hawve active

et ie Stimulate demand

at ResartQuest

Grand
media

ot widely known platform for Sountry music
in the ward

wiliore of waekiylidtaners

Fistibution:
Great Smencan Sountry (14 milion reach)
Wiestwood ne Fivisyndication (204 statiors)
Amed Forces Radio

Large listenerbazs
Channel reaches 22 Aater and
parts of Canada = ach night

Significart co-brande d mark 2ting

e Farces fad pro grame

siruz Satelite Radic whajor alliancas nclude Coca-Cola, visa,
Purdiences in 9pry House Bmencan Bpress, Smanican fidines,
WS A Southurest Bidines, ATET, bell$outh,

<ingular, Hertr, ¢ffice Pepot, ate. 35




"Country Lifestyle” consumers

¥

RESORTQUEST
TRTERMATIONAL
RILA

“Country Lifestyle” consumers who rented vacation properties

in the past two years
35 6-10 11+
Total 1trip 2trips trips trips  ftrips
Beach 23% 11% 8% 3% 1% 0
Mountains 18% 10% 4% 3% 1% 1%
Other 11% 5% 3% 2% 1% 0

» Because of cross-overs, approximately 30 percent of "Country
Lifestyle" consurners indicate they have stoyed in rental
accommodations more than once in the past 2 years

Source: Future Brand, 2002 Sureey.

2]
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Financial impact of brand maturity ResorTQuts:

» There is d sighificant opportunity for EBITDA growth as market share
escalates and mardin improves

($rmm)
Gross EBITDA margin 3

Shareof  lodging RZT mgmt.

industry ¥ revenue fee ¥ 15% 20% 25%
4% $480 $168 $25 .2 $33.6 $42.10
6% 720 252 378 504 g3.0
8% 960 336 504 67.2 84.0
10% 1,200 420 3.0 4.0 1050

[1] Assurned for iludrative punposes . Anclysis assormes the industry raches $12 kilion in gros lodging evenue over the nest five years.
(2] Potenticl RIT rionogernent fee mvenue assuring 25% monogerent fes, a7
(2] Shawes ERITDA pafornonce of varying l=vak of ERITDDA rrcngin.




Vision for the future GAY[;OMRD

Today Tomorrow
4 %“
z.® ¢
GAYLORD HOTELE GAYLORD HOTELS
" 3propery platform " Extended propery platform
" Invested own capitalte prove ' Capital parther relatienzhips for growth
businezs model v Unlock capital from real estate holdings
v Significant redl estate cwnerzhip v Leverage custemer relationships for
' Extenzive customer relationzhips productimprovements / extensions
3-5Years *
& k:.-\‘r:.l(]\_?..;:i!
- T k.; {_ AT
v Dominant brand in the wvacation
|:||:| property management industry
 AM, cable satellite . . .
distibution complete Integrated marketing plan with rest

of Gavlord businesses
v FM digtribution limited

' Limited product zat m

Non-Core v Digtibution retwork complate

v Broad product zet and licensing

o L%ﬁu @ relationships

Mon-Core Assets Monetized 38




Guidance

Gaylord Hotels

Fy2003 RevF AR
F2003 capex

303 RevPAR

303 revenue

303 EBMDA margin
SQ03 capex

4Q03 RevPAR
Fy2004 Rewk AR 1)
Fy2005-07 RevPaR U

ResorQuest

» Fy2003 EBITDA rargin

(1] Bazed on current booking frend: and azsuming ro zignificant economic recoveny

Fy2002 revenue

GAYLORD

ENTERTAINMENT™

4% to 7% growth
3230 to 3240 million
-3% growyth

395 10 398 million
10% range

$55 10 $70 million
-2% arowy th
estimadted to be flat

high single-digit growth each vear

$150 - $155 million
127 range

34
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Thiz coemmunication & not o solicitation of o proxy from any zecurity holder of Gaylord Entertainment
Company or ResortGuest Intemational, Inc. Gavlerd and Resort@uest intend to file a regstration statement
ah Form 5-4 with the SEC in connaction with the merger. The Form 5-4 wil contain a prespectus, a prosy
rtatement and other documents for the stockholder® measting: of Gavlerd and ResertQuest at which time
the proposed tranzaction will be considered. Gaylord and ResortGuest plan to mail the prowy statement
and prospectus contained in the Farm 5-4 te their raespective stockheldears. The Form 54, prowy statement
and prozpectu wil contain impeortant information about Gavlerd, RezortQuest, the merger and related
matters. Investors and stockhelder should read the Form 5-4, the prowy statement and prozpectus and the
other decuments filed with the SEC in connection with the merger carefully before they make any decizion
with rezpect to the merger. The Form 3-4, prowy statement and prospectus, and all other documents filed
with the SEC in connection with the mergerwill be availakle when filed free of charge at the SEC: web zite,
winow sec gow. In addition, all decurments filed with the SEC by Gaylerd in connection with the mergerwill be
mdade avalakble te investor free of charge by writing to: Gavlerd Entedainment Compary, One Gaylerd
Dttwe, Mazhwville, Tenneszes 3721 4, Attn: v estor Relationz. All doecuments filed with the SEC by RezortCueast in
connection with the merger will be made avalakle to irvestors free of charge by witing to: ResotGuest
International, Inc., Svite 203, 3253 Highway 95 West, Destin, Flonda 32530, Attn: Inv ester Relations.

Gaylord, ResortCluest, thair respective directors and executive officer may be deemed participantz in the
solicitation of promes from Gavlord's stockheldes and Resort@uest's stockholder:. Information conceming
Gaylerd's directors and certain executive officers and their direct and indirect intereste in Gaylerd is
contained in itg proxy statement for e 2003 annual meeting of stockholders.  Information conceming
ResorGluest's directors and certain executive officers and their direct and indirect interasts in ResortQuest iz
contained in its prowy statement for its 2003 annval meseting of stockhelders.  Additional infermation
regarding the interests of these paricipants in the merger will be avalakle in the prowy statement regarding
the mergsr. Inwestors can obtain free copiss of these documents frem the SEC: website, Gayvlord and
Rezot@ueast vzing the contact infermatien abowve.

40




GAYLORD

Gavylord financial reconciliation N TRRTAINM RS
Gaylord Entertainment Company: LTHM 2003 @
Net Income $102.3
Cumulative effect of accounting change, net of taxes 0.0
Income from discontinued operations, net of taxes (847
Frovision (benefit) for income taxes 103
Cther gains and losses (1.6]
Unrealized gain (loss) on denvatives (B7.4)
Unrealized gain (loss) on Viacom stock T8
Interest expense, net 405
Operating income § {loss) $17.3
Cepreciation 530
Amortiz ation 445
Restructuring charges, net (0.0
Moncash lease expense 6.5
Moncash naming rights for Gaylord Arena 1.0
zain on sale of assets (200}
Freopening costs 6.7
FPension charges, net of tax 0.0
BEBITDA $69.0 »

[1] Lasgt twabra maonthe, az of 2003,




Gavylord financial reconciliation

Hospitality Segment:
(% millions)

Operating income [ {loss)
Flus: precpening costs
Flus: noncash lease expense
Flus: depreciation & amortiz ation
EBITDA

[1] Last twebra maonthe, s of 2003,

GAYLORD

EMNMTERTAINMEMT™

2002 2003
$ Yo $ Yo
$6.3 6.6% $85 9.5%
07 0.8% 22 25%
1.6 2.0% 16 1.8%
10,0 12.4% 1.6 12.58%
$17.6 21.8% $24.0 26.6%

42
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